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Emerging Media Dynamics provides data-rich, well-informed and up-to-the-minute customized reports,
analyses and presentations that decipher, interpret and explain the rush of corporate, technological and
policy changes driving the development of cutting-edge communications applications. Video-over-1P, voice-
over-IP and video messaging are among only some of the quickly advancing services made possible due to
the integration of IP technology into traditional voice, video and data businesses.

Our Skills

Emerging Media Dynamics draws on a team of industry experts with the skill, knowledge and experience to
quickly analyze the onrush of corporate mergers, technology shifts, evolving business models and
government policy changes to keep media, telecommunications, entertainment and technology companies
up-to-speed on IP-enabled business opportunities — and threats.

Emerging Media Dynamics was founded by veteran analyst Cynthia Brumfield. Ms. Brumfield has honed
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and spent ten years as the Vice President of Research and Policy Analysis at the National Cable and
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presentation formats, are:
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communications services.
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enabled services.
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